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Agenda  

‚Why Market Research?  

‚ Resources for the Procurement Community  

Å Acquisition Gateway  

‚ Break 

‚ GSA eTools and Market Research Best Practices  

Å Advantage  

Å eLibrary  

Å eBuy 
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Market Research  

‚ Understand requirement 
completely  

Å Form, Fit, Function  

Å Who, What, When, Where, 

How  

‚ Identify salient characteristics  

‚ Industry Awareness  

‚ Repetitive Requirements  

‚ Small Business 

‚ Contract Type  

‚ Spend -under -Management  
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Practical Market Research Example  

USDA Cultural Resource Survey  

Contracting Office Questions Customer Responses 

What is the requirement and what are some 

common industry terms? 

Phase III Cultural Resource Survey or 

Inventory; Archaeology; Historic Resources 

Inventory 

What general industry does this fall under? Environmental 

Where will this be performed? US Forest Service Region 6: WA and OR 

How often will the services be required? As-needed  

Any additional criteria? Plotter Printer 
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Acquisition Gateway  
Market Research Tools  

‚ Solutions Finder  

‚ Best-in-Class Research Tool  

‚ Discovery Tool  

‚ CALC Tool  

‚ Prices Paid Portal  

‚ eBuy Open  

‚ Other features  
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Acquisition Gateway  



7 

Solutions Finder  
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PSS 
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BIC 
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DISCOVERY  
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CONTRACTS 
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VENDORS 
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CALC 
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CALC  
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Prices Paid Portal  
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Prices Paid Portal   
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eBuy Open  
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eBuy Open  


